National Credit Union Administration

§740.4 Mandatory requirements with
regard to the official advertising
statement and manner of use.

(a) Each insured credit union shall
include the official advertising state-
ment, prescribed in paragraph (b) of
this section, in all of its advertise-
ments except as provided in paragraph
(c) of this section.

(1) An insured credit union must in-
clude the official advertising state-
ment in its advertisements thirty (30)
days after its first day of operations as
an insured credit union unless it has
been granted an extension by the Re-
gional Director.

(2) In cases where advertising copy
not including the official advertising
statement is on hand on the date the
requirements of this section become
operative, the insured credit union
may cause the official advertising
statement to be included by use of an
overstamp or by other means until the
supplies are exhausted.

(b) The official advertising statement
shall be in substance as follows:

This credit union is federally insured by
the National Credit Union Administration.

The short title ‘““Federally insured by
NCUA” and a reproduction of the offi-
cial sign may be used by insured credit
unions at their option as the official
advertising statement. The official ad-
vertising statement shall be of such
size and print to be clearly legible.

(c) The following advertisements
need not include the official advertis-
ing statement:

(1) Statements of condition and re-
ports of condition of an insured credit
union which are required to be pub-
lished by State and Federal law or reg-
ulation;

(2) Credit union supplies such as sta-
tionery (except when used for circular
letters), envelopes, deposit slips,
checks, drafts, signature cards, ac-
count passbooks, and noninsurable cer-
tificates, etc;

(3) Signs or plates in the credit union
office or attached to the building or
buildings in which the offices are lo-
cated;

(4) Listings in directories;

(5) Advertisements not setting forth
the name of the insured credit union;
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(6) Display advertisements in credit
union directories, provided the name of
the credit union is listed on any page
in the directory with a symbol or other
descriptive matter indicating it is in-
sured;

(7) Joint or group advertisements of
credit union services where the names
of insured credit unions and noninsured
credit unions are listed and form a part
of such advertisement;

(8) Advertisements by radio which do
not exceed thirty (30) seconds in time;

(9) Advertisements by television,
other than display advertisement,
which do not exceed thirty (30) seconds
in time;

(10) Advertisements which are of the
type or character making it imprac-
tical to include thereon the official ad-
vertising statement, including but not
limited to, promotional items such as
calendars, matchbooks, pens, pencils,
and key chains;

(11) Advertisements which contain a
statement to the effect that the credit
union is insured by the National Credit
Union Administration, or that its ac-
counts and shares or members are in-
sured by the Administration to the
maximum of $100,000 for each member
or shareholder;

(12) Advertisements which do not re-
late to member accounts, including but
not limited to:

(i) Advertisements relating specifi-
cally and only to the making of loans
by the credit union or loan services;

(ii) Advertisements relating specifi-
cally and only to safekeeping box busi-
ness or services;

(iii) Advertisements relating specifi-
cally and only to traveler’s checks on
which the credit union issuing or caus-
ing to be issued the advertisement is
not primarily liable; and

(iv) Advertisements relating specifi-
cally and only to loan life insurance.

(d) The non-English equivalent of the
official advertising statement may be
used in any advertisement: Provided,
That the translation has had the prior
written approval of the Regional Direc-
tor.
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