Department of the Navy, DoD

(3) Approval of participation by Navy
individuals:

(i) Approval is not required for per-
sonnel attending audience participa-
tion broadcasts if they are selected at
random from the audience.

(ii) One-time, one-station participa-
tion of purely local interest may be ap-
proved by the officer in command con-
cerned.

(iii) If participation will be on a net-
work (defined as more than one sta-
tion, even if local) of if the same per-
son or program is requested by two or
more unrelated stations, approval by
the Chief of Information must be ob-
tained even if the show is of local in-
terest only.

(e) Use of official footage:

(1) Use of official U.S. Navy stock
film footage on TV broadcasts is not
authorized without approval and clear-
ance by the Chief of Information and
the Department of Defense.

(2) Use of Navy public information
motion pictures cleared for TV is au-
thorized and encouraged except that
such films may be used on subscription
or pay TV only when offered to the
viewers at no cost.

(3) Navy films will not be cut or por-
tions duplicated for TV use in lieu of
stock footage without prior approval
by the Chief of Information.

(f) Music clearance. The Navy as-
sumes no responsibility for clearance
of music used on Navy recordings,
transcriptions, or films not specially
produced or authorized for radio or TV
broadcast.

(g) Disclaimers. A disclaimer is not
necessary if a product is advertised on
a program in which the Navy partici-
pates, but there must be no stated or
implied endorsement of it by the Navy
or by naval personnel appearing on the
program.

(h) Requests for courtesy prints of
commercial television programs:

(1) Requests will not be made directly
to the producer or network concerned,
but will be forwarded to the Chief of In-
formation by the Navy requester.

(2) These courtesy prints will be ex-
hibited only wunder circumstances
which cannot be construed as competi-
tive with commercial ventures.

§705.9

§705.8 Motion pictures.

(a) The rules and procedures given in
the preceding for TV will also apply to
cooperation with commercial motion
picture producers.

(b) The Navy assists in the produc-
tion of commercial, privately financed,
nontheatrical motion pictures of insti-
tutional or of educational value to the
public. They Navy will not:

(1) Solicit their production.

(2) Provide lists of subjects the Navy
considers ‘‘desirable.”

(3) State that the Navy will use a
commercially produced film.

(4) Imply endorsement of a product.

(5) Permit the use of official Navy
seals.

(c) Navy assistance to motion pic-
tures and all other audio-visual prod-
ucts produced by Navy contractors will
be subject to the same rules and proce-
dures that apply to other non-govern-
ment producers. Audio-visual products
produced by Navy contractors, with or
without Navy assistance, will be sub-
mitted to the Chief of Information via
the appropriate Navy headquarters ac-
tivity for coordination with the Assist-
ant Secretary of Defense (Public Af-
fairs) for clearance for public release.
They will be accompained by five cop-
ies of the script and a statement from
the producer that costs were paid from
corporate (vice contract) funds.

(d) When a commercial film which
has been produced with Navy coopera-
tion is screened in a community, local
commands can provide Navy exhibits
for display in theater lobbies, coordi-
nate displays of recruiting material,
and arrange for personal appearances
of Department of Defense and Depart-
ment of the Navy military and civilian
personnel, provided such cooperation is
approved by the Chief of Information
and the Assistant Secretary of Defense
(Public Affairs).

[41 FR 29101, July 15, 1976, as amended at 44
FR 6390, Feb. 1, 1979]

§705.9 Availability of motion pictures
to external audiences.

(a) Public access. Navy and Marine
Corps general motion pictures and mo-
tion picture projects not previously
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