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Relocation Allowances Pt. 302–15

§ 302–14.100 How should we admin-
ister our home marketing incentive
payment program?

Your goal in using an incentive pay-
ment program is to reduce your overall
relocation costs. You must not make a
home marketing incentive payment
that exceeds the savings you realize
from the reduced fees/expenses you pay
the relocation services company.

§ 302–14.101 What policies must we es-
tablish to govern our home mar-
keting incentive payment program?

You must establish policies to gov-
ern:

(a) The conditions under which you
will authorize a home marketing in-
centive payment for an employee;

(b) The amount of the home mar-
keting incentive payment(s) you will
offer (or the method you will use to
compute your home marketing incen-
tive payments); and

(c) Who will determine in each case
whether a home marketing incentive
payment is authorized.

§ 302–14.102 What factors should we
consider in determining whether to
establish a home marketing incen-
tive payment program?

You should consider:
(a) Whether the program will in-

crease the percentage of residences
sold for which employees find a bona
fide buyer. You should establish a
benchmark for the percentage of resi-
dences for which you expect employees
to find a bona fide buyer resulting in
lower homesale costs to you. If your
historical percentage of employee-gen-
erated sales is below your benchmark,
a home marketing incentive payment
program may benefit you.

(b) The expected net savings from a
home marketing incentive payment
program.

§ 302–14.103 What factors should we
consider in determining the amount
of a home marketing incentive pay-
ment?

You should consider:
(a) Amount of savings from reduced

fee/expenses paid to the relocation
services company. The home mar-
keting incentive payment program is
intended to reduce your relocation
costs. The amount of each home mar-

keting incentive payment you make,
therefore, must not exceed the savings
you realize from the reduced fee you
pay to the relocation services com-
pany.

(b) Employee’s efforts in marketing
the residence. The purpose of a home
marketing incentive payment program
is to encourage a transferred employee
who participates in a homesale pro-
gram to independently and aggres-
sively market his/her residence and
find a bona fide buyer.

PART 302–15—ALLOWANCE FOR
PROPERTY MANAGEMENT SERV-
ICES

Subpart A—General Rules for the
Employee

Sec.
302–15.1 What are ‘‘property management

services’’?
302–15.2 What are the purposes of the allow-

ance for property management services?
302–15.3 Am I eligible for payment for prop-

erty management services under this
subpart?

302–15.4 Who is not eligible for payment for
property management services?

302–15.5 Is my agency required to authorize
payment for property management serv-
ices?

302–15.6 Under what circumstances may my
agency authorize payment under this
part?

302–15.7 For what property may my agency
authorize payment under this part?

302–15.8 When my agency authorizes pay-
ment for me under this part, am I obli-
gated to use such services, or may I elect
instead to sell my residence at Govern-
ment expense?

302–15.9 Must I repay property management
expenses my agency paid under this part
if I elect to sell my former residence in
the United States at Government ex-
pense when I am transferred from my
current foreign post of duty to an official
station in the United States other than
the one I left?

302–15.10 How long may my agency pay
under this part?

302–15.11 If my agency authorized, and I
elected to receive, payment for property
management expenses, may I later elect
to sell my residence at Government ex-
pense?

302–15.12 If my agency is paying for prop-
erty management services under this
part and my service agreement expires,
what must I do to ensure that payment
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