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(iii) Credit must be given to indicate
that the rebroadcast message origi-
nates with the National Weather Serv-
ice.

[44 FR 36040, June 20, 1979, as amended at 45
FR 26065, Apr. 17, 1980; 48 FR 28456, June 22,
1983; 50 FR 25246, June 18, 1985; 59 FR 67102,
Dec. 28, 1994; 61 FR 36305, July 10, 1996; 82 FR
41103, Aug. 29, 2017]

§73.1208 Broadcast of taped, filmed, or
recorded material.

(a) Any taped, filmed or recorded pro-
gram material in which time is of spe-
cial significance, or by which an af-
firmative attempt is made to create
the impression that it is occurring si-
multaneously with the broadcast, shall
be announced at the beginning as
taped, filmed or recorded. The lan-
guage of the announcement shall be
clear and in terms commonly under-
stood by the public. For television sta-
tions, the announcement may be made
visually or aurally.

(b) Taped, filmed, or recorded an-
nouncements which are of a commer-
cial, promotional or public service na-
ture need not be identified as taped,
filmed or recorded.

[37 FR 23726, Nov. 8, 1972]

§73.1209 References to time.

Unless specifically designated as
“‘standard (non-advanced)” or ‘‘ad-
vanced,” all references to time con-
tained in this part, and in license docu-
ments and other authorizations issued
thereunder shall be understood to
mean local time; i.e., the time legally
observed in the community.

[39 FR 26736, July 23, 1974]

§73.1210 TV/FM dual-language broad-
casting in Puerto Rico.

(a) For the purpose of this section,
dual-language broadcasting shall be
understood to mean the telecasting of
a program in one language with the si-
multaneous transmission, on the main
channel of a participating FM broad-
cast station, of companion sound track
information in a different language.

(b) Television and Class A television
licensees in Puerto Rico may enter
into dual-language time purchase
agreements with FM broadcast licens-

47 CFR Ch. | (10-1-23 Edition)

ees, subject to the following condi-
tions:

(1) All such agreements shall be re-
duced to writing and retained by the li-
censee for possible Commission inspec-
tion, in accordance with §73.3613 of this
chapter.

(2) All such agreements shall specify
that the FM licensee will monitor
sound track material with a view to re-
jecting any material deemed to be in-
appropriate or objectionable for broad-
cast exposure.

(3) No television, Class A television,
or FM broadcast station may devote
more than 15 hours per week to dual-
language broadcasting, nor may more
than three (3) hours of such program-
ming be presented on any given day.

(4) Noncommercial educational tele-
vision broadcast stations shall take all
necessary precautions to assure that
the entire operation is conducted on a
noncommercial basis and otherwise in
accordance with §73.621 of this part.

[40 FR 17259, Apr. 18, 1975, as amended at 49
FR 33663, Aug. 24, 1984; 50 FR 40016, Oct. 1,
1985; 656 FR 30003, May 10, 2000]

§73.1211 Broadcast of lottery informa-
tion.

(a) No licensee of an AM, FM, tele-
vision, or Class A television broadcast
station, except as in paragraph (c) of
this section, shall broadcast any adver-
tisement of or information concerning
any lottery, gift enterprise, or similar
scheme, offering prizes dependent in
whole or in part upon lot or chance, or
any list of the prizes drawn or awarded
by means of any such lottery, gift en-
terprise or scheme, whether said list
contains any part or all of such prizes.
(18 U.S.C. 1304, 62 Stat. 763).

(b) The determination whether a par-
ticular program comes within the pro-
visions of paragraph (a) of this section
depends on the facts of each case. How-
ever, the Commission will in any event
consider that a program comes within
the provisions of paragraph (a) of this
section if in connection with such pro-
gram a prize consisting of money or
other thing of value is awarded to any
person whose selection is dependent in
whole or in part upon lot or chance, if
as a condition of winning or competing
for such prize, such winner or winners
are required to furnish any money or
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other thing of value or are required to
have in their possession any product
sold, manufactured, furnished or dis-
tributed by a sponsor of a program
broadcast on the station in question.
(See 21 FCC 2d 846).

(c) The provisions of paragraphs (a)
and (b) of this section shall not apply
to an advertisement, list of prizes or
other information concerning:

(1) A lottery conducted by a State
acting under the authority of State law
which is broadcast by a radio or tele-
vision station licensed to a location in
that State or any other State which
conducts such a lottery. (18 U.S.C.
1307(a); 102 Stat. 3205).

(2) Fishing contests exempted under
18 U.S. Code 1305 (not conducted for
profit, i.e., all receipts fully consumed
in defraying the actual costs of oper-
ation).

(3) Any gaming conducted by an In-
dian Tribe pursuant to the Indian Gam-
ing Regulatory Act (256 U.S.C. 2701 et
seq.)

(4) A lottery, gift enterprise or simi-
lar scheme, other than one described in
paragraph (c)(1) of this section, that is
authorized or not otherwise prohibited
by the State in which it is conducted
and which is:

(i) Conducted by a not-for-profit or-
ganization or a governmental organiza-
tion (18 U.S.C. 1307(a); 102 Stat. 3205); or

(i) Conducted as a promotional ac-
tivity by a commercial organization
and is clearly occasional and ancillary
to the primary business of that organi-
zation. (18 U.S.C. 1307(a); 102 Stat. 3205).

(d)(1) For purposes of paragraph (c) of
this section, ‘‘lottery’ means the pool-
ing of proceeds derived from the sale of
tickets or chances and allotting those
proceeds or parts thereof by chance to
one or more chance takers or ticket
purchasers. It does not include the
placing or accepting of bets or wagers
on sporting events or contests.

(2) For purposes of paragraph (c)(4)(1)
of this section, the term ‘‘not-for-profit
organization’” means any organization
that would qualify as tax exempt under
section 501 of the Internal Revenue
Code of 1986.

[40 FR 6210, Feb. 10, 1975, as amended at 45
FR 6401, Jan. 28, 1980; 54 FR 20856, May 15,
1989; 55 FR 18883, May 7, 1990; 656 FR 30003,
May 10, 2000]

§73.1212

§73.1212 Sponsorship identification;
list retention; related requirements.

(a) When a broadcast station trans-
mits any matter for which money,
service, or other valuable consider-
ation is either directly or indirectly
paid or promised to, or charged or ac-
cepted by such station, the station, at
the time of the broadcast, shall an-
nounce:

(1) That such matter is sponsored,
paid for, or furnished, either in whole
or in part, and

(2) By whom or on whose behalf such
consideration was supplied: Provided,
however, That ‘‘service or other valu-
able consideration’” shall not include
any service or property furnished ei-
ther without or at a nominal charge for
use on, or in connection with, a broad-
cast unless it is so furnished in consid-
eration for an identification of any per-
son, product, service, trademark, or
brand name beyond an identification
reasonably related to the use of such
service or property on the broadcast.

(i) For the purposes of this section,
the term ‘‘sponsored’ shall be deemed
to have the same meaning as ‘‘paid
for.”

(ii) In the case of any television po-
litical advertisement concerning can-
didates for public office, the sponsor
shall be identified with letters equal to
or greater than four percent of the
vertical picture height that air for not
less than four seconds.

(b) The licensee of each broadcast
station shall exercise reasonable dili-
gence to obtain from its employees,
and from other persons with whom it
deals directly in connection with any
matter for broadcast, information to
enable such licensee to make the an-
nouncement required by this section.

(¢) In any case where a report has
been made to a broadcast station as re-
quired by section 507 of the Commu-
nications Act of 1934, as amended, of
circumstances which would have re-
quired an announcement under this
section had the consideration been re-
ceived by such broadcast station, an
appropriate announcement shall be
made by such station.

(d) In the case of any political broad-
cast matter or any broadcast matter
involving the discussion of a controver-
sial issue of public importance for
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