Proclamations Proc. 7294

tory, to learn about our culture and our society, to study the natural world,
and to look toward the future. As we observe National Park Week, I join
all Americans in thanking the men and women of the National Park Service
for their dedication in caring for these special places. We are indebted to
them for preserving and protecting our natural and cultural heritage, not
only for our enjoyment and education today, but also for the benefit of gen-
erations to come.

NOW, THEREFORE, I, WILLIAM J. CLINTON, President of the United
States of America, by virtue of the authority vested in me by the Constitu-
tion and laws of the United States, do hereby proclaim April 17 through
April 23, 2000, as National Park Week.

IN WITNESS WHEREOF, I have hereunto set my hand this fourteenth day
of April, in the year of our Lord two thousand, and of the Independence
of the United States of America the two hundred and twenty-fourth.

WILLIAM ]. CLINTON

Proclamation 7294 of April 14, 2000
National Recall Round-Up Day, 2000

By the President of the United States of America
A Proclamation

Every year, the Consumer Product Safety Commission (CPSC) researches
the safety of more than 15,000 types of products used by the American peo-
ple and secures the recall of defective or potentially dangerous products.
Last year alone, the CPSC negotiated almost 300 recalls involving more
than 74 million individual consumer products that presented a significant
risk to the public. Despite these recalls and additional safety alerts issued
by the CPSC, many consumers are still using products that may seriously
injure or even kill them or their children, and people are still able to pur-
chase these products at flea markets, secondhand stores, and garage or yard
sales.

The CPSC estimates that some 29 million Americans will suffer injuries in-
volving consumer products this year, and 22,000 will lose their lives. To
reduce these tragic statistics, the CPSC is working to increase public aware-
ness of recalled products and to ensure that such potentially hazardous
products are removed from people’s homes. As a vital part of this effort,
the CPSC is conducting the fourth annual Recall Round-Up Campaign this
year in partnership with the U.S. Postal Service. With the cooperation and
active involvement of State and local officials, health and safety organiza-
tions, the media, and community groups, this innovative public safety cam-
paign will sponsor activities in communities across the Nation to publicize
the products that have been recalled, to encourage Americans to repair, re-
turn, or destroy any recalled products that may still be in their homes or
businesses, and to urge them to stay alert and informed about such prod-
ucts when purchasing secondhand items.

This year’s Recall Round-Up will focus on a number of previously recalled
consumer products that pose a threat to children in particular, including
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certain infant car seats; swimming pool dive sticks that can cause impale-
ment injuries to young children; television carts that can tip over; tubular
metal cribs that can entrap children; and old cribs, hair dryers, and chil-
dren’s drawstring jackets that fail to meet the most current safety standards.
Last year’s campaign succeeded in reaching some 55 million consumers;
this year, with the assistance of the U.S. Postal Service, the CPSC hopes
to reach millions more—especially parents and child care providers—with
these lifesaving messages.

NOW, THEREFORE, I, WILLIAM J. CLINTON, President of the United
States of America, by virtue of the authority vested in me by the Constitu-
tion and laws of the United States, do hereby proclaim April 18, 2000, as
National Recall Round-Up Day. I call upon all Americans to observe this
day by working with safety, health, and consumer agencies and other ap-
propriate community organizations to organize and conduct local round-
ups of dangerous and defective consumer products and to warn parents,
child care providers, and the general public about the hazards of using re-
called consumer products.

IN WITNESS WHEREOQF, I have hereunto set my hand this fourteenth day
of April, in the year of our Lord two thousand, and of the Independence
of the United States of America the two hundred and twenty-fourth.

WILLIAM J. CLINTON

Proclamation 7295 of April 15, 2000
Establishment of the Giant Sequoia National Monument

By the President of the United States of America
A Proclamation

The rich and varied landscape of the Giant Sequoia National Monument
holds a diverse array of scientific and historic resources. Magnificent
groves of towering giant sequoias, the world’s largest trees, are interspersed
within a great belt of coniferous forest, jeweled with mountain meadows.
Bold granitic domes, spires, and plunging gorges texture the landscape. The
area’s elevation climbs from about 2,500 to 9,700 feet over a distance of
only a few miles, capturing an extraordinary number of habitats within a
relatively small area. This spectrum of ecosystems is home to a diverse
array of plants and animals, many of which are rare or endemic to the
southern Sierra Nevada. The monument embraces limestone caverns and
holds unique paleontological resources documenting tens of thousands of
years of ecosystem change. The monument also has many archaeological
sites recording Native American occupation and adaptations to this com-
plex landscape, and historic remnants of early Euroamerican settlement as
well as the commercial exploitation of the giant sequoias. The monument
provides exemplary opportunities for biologists, geologists, paleontologists,
archaeologists, and historians to study these objects.

Ancestral forms of giant sequoia were a part of the western North American
landscape for millions of years. Giant sequoias are the largest trees ever to
have lived, and are among the world’s longest-lived trees, reaching ages of
more than 3,200 years or more. Because of this great longevity, giant se-
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