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AWO'’s Responsible Carrier Program, which is
designed to achieve improved safety perform-
ance by members of AWO and their towing
service vendors. Thus, Kirby Corporation is
playing a central role in the ongoing quest for
safer and cleaner waterways for the good of
the nation’s public, marine industry personnel,
and the environment.

Mr. Peterkin’s contributions to the marine
transportation industry also include innovations
in marine vessel design and operations. For
example, Mr. Peterkin spearheaded the intro-
duction of the *“air controller” design for
towboat wheelhouses. This design provides pi-
lots with an unobstructed, panoramic view
from the wheelhouse and has helped to avoid
countless accidents since it became an indus-
try standard more than three decades ago. Mr.
Peterkin also led the industry in advancing
automated unmanned towboat engine rooms.

These innovations have helped to make
barge transportation the nation’'s safest and
lowest cost method for transporting bulk
goods. The ultimate beneficiaries from these
innovations are marine industry personnel who
enjoy safer work environments and the public

that pays lower transportation costs.

Mr. Peterkin has also been active in com-
munity service. For over 30 years, he has pro-
vided leadership on the Board of Trustees of
Texas Children’s Hospital, also located in the
25th District, serving as a board member from
1967-present, President 1978-1979, and
Chairman of the Board, 1987-1991. He has
been instrumental in guiding the development
of this world renowned hospital.

Mr.Speaker, whatever he does, George
Peterkin’s intelligence, enthusiasm, and integ-
rity serves him and all those he encounters
well. He brings a tireless energy, an unflag-
ging drive, and a passionate caring to each of
his endeavors, wearing many hats along the
way. His contributions to the nation’s marine
industry and the community are truly com-
mendable.
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Mr. MARKEY. Mr. Speaker, | rise to intro-
duce the Digital Jamming Act of 1998. The
growing incidents of “spamming,” and “cram-
ming,” and “slamming” in our telecommuni-
cations arena represent an important series of
consumer protection issues that need to be
addressed by the Congress or by appropriate
regulatory agencies. | am using the term “jam-
ming” to describe all 3 consumer protection
issues because they are all unscrupulous
practices that either jam consumers’ bills with
unauthorized services or jam our nation’s tele-
communications networks with unwanted mes-
sages in the digital era.

These are, in fact, particularly thorny issues
to address because there are multiple players
involved in resolving these problems in the
telecommunications industry, and in the Fed-
eral Government, and at the State level as
well. It is hard to find someone these days
who has not had first hand experience with
one or all of these issues. When someone is
“slammed” their telephone carrier is changed
without proper authorization and it usually
leads to higher bills for slammed customers
and a big hassle in clearing everything up.
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When someone is subjected to “cramming”—
their telephone bill gets filled up with all sorts
of new and unauthorized charges. And with
the rise of the Internet, the growth of unsolic-
ited electronic messages—or spamming—is
becoming the daily, nuisance experience for
countless people online and a burden on Inter-
net service providers who often have their sys-
tems swamped with spamming traffic. Unfortu-
nately, all three of these issues appear to be
growing problems.

The issue of slamming was addressed in
the Telecommunications Act of 1996 where
unauthorized switches in carrier selection were
prohibited and a liability provision for unau-
thorized charges included in Section 258 of
the Communications Act. The FCC is currently
in the process of developing rules to further
implement that provision and protect the pub-
lic. I want to encourage the Commission’s ef-
forts to crack down on this problem and look
forward to the Commission completing any
rule revisions in the near future. Moreover,
“cramming” is increasingly a billing quandary
for consumers across the country who are
taken advantage of and | believe that consum-
ers deserve protection from this rising tele-
communications affliction.

Finally, the issue of spamming is quickly be-
coming the bane of many online surfers who
log onto their computer only to find their mail-
box stuffed with unsolicited electronic mes-
sages. Beyond the nuisance factor that mas-
sive spamming creates, it also engenders
problems associated with the unsolicited send-
ing of indecent material and online fraud per-
petrated by a cadre of high tech hucksters
who attempt to dupe people online into parting
with their money. In addition, the millions of
unsolicited e-mail messages clog up the net-
works of many online providers and this does
a terrible disservices to other subscribers to
such service and to online commerce gen-
erally.

The legislation | am introducing today seeks
to help address the spamming issue by build-
ing upon work that the Congress performed a
few years ago in addressing unsolicited tele-
phone marketing and which is codified in Sec-
tion 227 of the Communications Act. In that
earlier legislation, Congress granted authority
to the Commission and authorized, at the
Commission’s discretion, the creation of a “do-
not-call” database for people who no longer
wanted to receive unsolicited telemarketing at
home. The Commission elected not to utilize
this authority in its rulemaking at that time.

| believe it may be worth exploring however,
the creation of “do-not-contact” databases for
people who want to put a “no soliciting” sign
in cyberspace and stop the flood of junk e-
mail. This could be done at the Federal or
State levels and technology has advanced to
a point where this might be a cost-effective
and efficient remedy.

The legislation | will introduce will also in-
clude provisions building upon Section 258 of
the Act to help address slamming and cram-
ming issues. | believe it may be worthwhile to
expand liability provisions contained in Section
258 to permit double damages to be paid to
consumers—in addition to compensating
“slammed” carriers for lost business—as a de-
terrent to slammers. In addition, the legislation
tasks the NTIA in the Commerce Department
with the job of conducting an analysis into
third-party verification clearinghouses. Be-
cause those authorizing switches in carrier se-
lection have a financial interest in making
switches, it may be useful to explore the fea-
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sibility of giving the verification or authorization
functions for switching carriers to a third
party—either at the State or Federal levels.
NTIA is asked to report back to the Congress
on the feasibility and desirability of such a sys-
tem.

Mr. Speaker, | look forward to working with
my colleagues in the House Commerce Com-
mittee, Chairman BLILEY, Mr. DINGELL, Chair-
man TAUzIN, Mr. GORDON, and others on ad-
dressing these issues, as well as my other
colleagues in the House who have expressed
concern on these matters.
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Mr. KANJORSKI. Mr. Speaker, | rise today
to pay tribute to the Martz Group, the nation’s
largest, privately-held, non-subsidized bus
company. The Martz Group is headquartered
in my district in Wilkes-Barre, Pennsylvania
and this year is celebrating its 90th Anniver-
sary. It has grown from owning a single bus to
owning 400 motor vehicles and employing 700
people worldwide.

The Martz Group provides vital services for
my constituents. Last month alone, an esti-
mated 2,500 people a day traveled on Martz
buses from New York City to Wilkes-Barre, the
most populous city in Pennsylvania’s Eleventh
Congressional District. Both the company and
its President/CEO, Frank M. Henry, are very
highly regarded in Northeastern Pennsylvania.
| speak for many in the Wyoming Valley when
| say that we are looking forward to another
generation of fine leadership as Scott Henry
increases his role in the company.

Mr. Speaker, the history of the Martz Group
has been adeptly summarized in a June 14 ar-
ticle by Mary Ondrako for the Wilkes-Barre
Citizens’ Voice. | wish to enter this article in
the CONGRESSIONAL RECORD so that my col-
leagues may be aware of the distinguished
history of this company. | wish the Martz
Group a happy anniversary and continued
success in the future.

[From the Citizens’ Voice, June 14, 1998]

MARTZ BUSES STILL ROLLIN’ ALONG 90 YEARS
LATER

(By Mary Ondrako)

Ninety years and still rolling along is what
the Martz Group is celebrating this year.

Founded in 1908 by Frank Martz Sr., the
business has grown from a single bus to a
transportation empire of nine companies fea-
turing about 400 motor vehicles and 700 em-
ployees worldwide.

The largest, privately held, nonsubsidized
bus company is now under management by
Frank Henry and his son, Scott E. Henry.
Scott Henry represents the fourth genera-
tion of the Martz family. Headquarters are
on Old River Road, Wilkes-Barre.

Frank Martz Sr., whom Scott Henry de-
scribed as an ‘“‘innovator,” back in the 1900s,
recognized a need to provide transportation
services for people, who like himself, often
had to walk to their places of employment
despite chilly winters or other inclement
weather conditions.

“My great-great grandfather’s father ran a
company store and he used to have to deliver
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goods from the company store to different
places around town and he would walk,”
Scott Henry explained. ‘“He got tired of
walking so he decided to get a truck and he
nailed a flat platform in the back of his
truck and saw he could give miners a ride
while he was delivering his goods.”

According to Martz Group, the vehicle he
designed, was ‘“‘rustic’ by today’s standards,
but was heralded ‘“‘a chariot’” particularly by
mining families in Wyoming Valley area at
that time.

In 1912, Frank Martz Sr., incorporated the
White Transit Company and added four
coaches. For a nickel, an individual could
ride the coach to get from ‘Point A’ to ‘Point
B.” White Transit Company provided public
transportation for Wilkes-Barre area until
Luzerne County Transportation Authority
took over the service, Scott Henry noted.

Over the years, Martz coach service was
expanded throughout Pennsylvania, New
York, New Jersey, Ohio and Illinois.

Also, in 1926, a four- and six-passenger air-
plane service was started by Frank Martz Sr.
to shuttle corporate clients to and from
Wilkes-Barre, Newark, Buffalo and Cleve-
land. This service ended in 1933.

Frank Martz Coach Co. was incorporated
in 1927 and this led to more buses being
added and intracity routes. With this, an in-
dividual could hop on a bus and travel to
New York City, Philadelphia, and upstate
New York.

According to Martz Group, the company
was the first to feature an on-board host or
hostess. Frank Martz Sr. also is considered a
pioneer in express service, according to
Martz Group. He implemented the service to
appease prospective clients who were dis-
appointed by frequent bus stops.

In 1936, National Trailways Bus System
was established which consisted of a group of
independent carriers providing transpor-
tation and ticketing coordination to help
companies compete against Greyhound. Ac-
cording to Martz Group, Martz is the sole
original member of the organization of 26
carriers.

During the Depression of 1930s, Martz
scaled back coach services. Frank Martz Sr.
introduced “‘club coaches’ to clients to help
stay the business. Club coaches offered
amenities such as overstuffed chairs, writing
desks, radios, a host or hostess and air condi-
tioning.

At the time of his death in 1936, Frank
Martz Sr. was operating a transportation
company that extended along the Northeast
coast and featured 150 coaches.

His son, Frank Martz Jr. then took over
the company, rebuilding Martz after the De-
pression.

After Frank Martz Jr. died in a helicopter
accident in 1964, Frank Henry took over the
Martz reins. He serves as president and CEO
of Martz Group; Scott Henry is president of
Martz Trailways.

The company was renamed ‘““Martz Group”
and has facilities and services concentrated
on the East Coast, from Wilkes-Barre, in-
cluding Martz Towers on Public Square, to
New York and Florida.

Businesses operating under the Martz
Group banner are Martz Trailways, Wilkes-
Barre; Martz Lines/Gray Line, Philadelphia;
Martz Travel, Wilkes-Barre; Tourtime, Vir-
ginia; Gold Line/Gray Line, Washington,
D.C.; Franklin Motorcoach, Virginia; Na-
tional Coach Works, Virginia; First Class
Coach Co. and Gulf Coast/Gray Line, both of
Florida.

“Basically, we’ll do whatever anybody
wants to enjoy themselves in the transpor-
tation end of it,”” Scott Henry said.

He noted excursions offered by Martz in-
clude Penn State football games, fall foliage
tours, Belmont Stakes and Preakness,
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amusement parks including Great Adven-
ture, New Jersey, and Hershey Park, and
NASCAR events. Martz also transported pas-
sengers to Olympic events held in Atlanta,
GA and Montreal, Canada, according to
Scott Henry.

Charters can be arranged for up to 53 peo-
ple. For those who desire to travel in the lap
of luxury, Martz offers its ‘““Executive’ line
buses. The vehicles are equipped with a
lounge, card tables, sofas, microwaves and
coffee makers, televisions and seat up to 24
people, according to Scott Henry. A host or
hostess is also included in Executive pack-
ages.

““I view our business as we are in the enter-
tainment business,” Scott Henry suggested.
“We will take people so they could go and
have a good time.

“If you say you want to go to Pittsburgh,
we will get you tickets for the football game,
baseball game. . . . You tell us how many
people you have, an idea of what you want to
do and we’ll find something for you,” he con-
tinued.

According to Scott Henry, the business is
constantly growing and adding new coaches,
services and upgrading equipment to trans-
port clients to almost any point in the
world.

Notably upgrades in equipment have
helped grow its customer base, Scott Henry
noted.

For example, in the 1950s, Martz was the
second company nhationwide to implement
two-way radios in its coaches. This allowed
for speed of service in weather bulletins and
assisted communication among passengers.

And it was one of the first to provide tele-
vision to clients.

“We were the first in the area and one of
the first in the country to do it and now it’s
standard where we buy equipment with tele-
visions on it,”” Scott Henry said of the found-
er’s foresight.

The company’s commitment to service was
noted early in the business’s history, Scott
Henry added, explaining that Frank Martz
Sr. would situate a block of ice near a ven-
tilation system as a primitive air-condi-
tioning system for coaches.

A recent upgrade, Martz features four
handicap accessible coaches, one of which is
permanently sited in Wilkes-Barre, Scott
Henry said.

And Martz buses can be seen rolling down
almost any highway and bi-way today as a
testament of its success.

“In Wilkes-Barre alone, for the month of
May, we had 73,000 passengers,”” Scott Henry
said of just one of its daily line services from
Wilkes-Barre to New York City. “That’s 2,500
people a day.”

More recently, Martz is offering “‘l Ride
Trolley” services in Disneyworld, Florida,
and bi-lingual tours in Washington, D.C.
Charters feature head sets for all passengers
in up to five different languages, Scott
Henry explained.

As far as look to the horizon, Scott Henry
noted the company will remain committed
to its longstanding motto of ‘“‘Safe, cour-
teous service” which has been the case since
Frank Martz Sr. began the business 90 years
ago.

According to Scott Henry, Martz, for now,
plans to build up its holdings.

“We plan to continue to concentrate on
the Eastern region,”” Scott Henry stated.

The company’s main competition is from
airlines, rental cars and also people who
choose to travel with their own wheels.

To that end, Martz seeks to safeguard and
improve on its niche in the comfort zone and
move closer to becoming a one-stop service.

He explained persons chartering trips to
New York City can obtain event tickets, ar-
range for an early night dinner before catch-
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ing the latest theatrical production and tak-
ing in a few city sights and maybe catch a
flick on the way home.

HONORING MIDDLE SCHOOL 141

HON. ELIOT L. ENGEL

OF NEW YORK
IN THE HOUSE OF REPRESENTATIVES

Thursday, June 25, 1998

Mr. ENGEL. Mr. Speaker, Middle School
141 is celebrating its 40th anniversary of
teaching the young people of Bronx County. In
that time thousands of students have learned
in a benign, education friendly environment,
taught by caring teachers and principals. From
the beginning the school administration in-
sisted on the involvement of parents and it is
most likely this which gave the school its abil-
ity to reach it students.

The education of our children is perhaps so-
ciety’s most important function. Middle School
141 has fulfilled this obligation for these 40
years.

MS141 opened with 600 students, in grades
five through eight and two kindergarten class-
es. Today the school's enrollment is 1,500.
Our future is written in their faces. | proudly
congratulate the graduates, students and fac-
ulty for their glorious contribution to our soci-
ety.

INTRODUCTION OF THE RETIRE-
MENT ACCOUNTABILITY SECU-
RITY PORTABILITY ACT OF 1998

HON. RICHARD E. NEAL

OF MASSACHUSETTS
IN THE HOUSE OF REPRESENTATIVES

Thursday, June 25, 1998

Mr. NEAL of Massachusetts. Mr. Speaker,
today Congressman GEJDENSON and | are in-
troducing comprehensive pension legislation
which focuses on the four major themes of ac-
cessibility, security, portability, and equity for
women. Almost 51 million American workers
have no pension coverage. In my state of
Massachusetts, only 29 percent of employers
with fewer than 100 employees sponsor pen-
sion plans. Small businesses with fewer than
100 employees make up approximately 36
percent of the workforce in Massachusetts.

The Retirement Accountability Security Port-
ability Act of 1998 will make it easier for em-
ployers to offer pensions and for employees to
keep their pensions when they change jobs.
Now is the time for us to focus on pensions.
We are beginning to face what has been com-
monly referred to as the “graying of America.”
Within thirty years, one out of every five Amer-
icans will be over age sixty-five. In thirteen
years, the baby boomers will begin turning
sixty-five. The baby boomer generation con-
sists of 76 million members and will result in
the Social Security beneficiaries doubling by
the year 2040.

Pensions are an integral part of retirement.
Retirement can be compared to a three-
legged stool and the legs of the stool are sav-
ings, pensions and Social Security. Forty per-
cent of retirement income comes from Social
Security, nineteen percent comes from pen-
sions, and the remaining comes from private
savings. Last year, we enacted the Taxpayer
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